% ‘ INTERNATIONAL JOURNAL OF VERSATILE RESEARCH AND ANALYSIS (IJVRA)
&P UVRA © 2026 IJVRA | Volume 4, Issue 3, March 2026 | ISSN: 2984-8903 | [VRA.ORG

A STUDY ON IMPACT OF ARTIFICIAL
INTELLIGENCE ON MARKETING
STRATEGIES WITH SPECIAL REFERENCE TO
AMAZON ONLINE PRODUCTS

1Siddharth, R Govindaraju

IStudent, 2Assistant Professor
1Department of Management Studies ,
'Dr.NGP Arts and Science College , Coimbatore, India

Abstract : Artificial Intelligence (Al) has become an important technological advancement that influences modern marketing strategies.
This study focuses on analyzing the impact of Artificial Intelligence on marketing strategies with special reference to Amazon online
products. The research aims to understand how Al helps businesses improve customer experience, personalization, product
recommendations, and marketing efficiency. Data for the study were collected from respondents through questionnaires and secondary
sources such as journals and websites. The findings reveal that Al significantly enhances marketing effectiveness by improving customer
targeting, increasing sales, and providing better customer satisfaction. The study concludes that Al plays a crucial role in transforming
digital marketing strategies in the e-commerce sector.
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. INTRODUCTION INTRODUCTION

Acrtificial Intelligence has transformed the way businesses operate in the digital era. It enables companies to analyze large amounts of
customer data, predict consumer behavior, and automate marketing processes. In the e-commerce industry, companies such as Amazon
use Al technologies for product recommendations, personalized advertisements, customer support chatbots, and demand forecasting.
Al helps businesses improve customer engagement and increase marketing efficiency. By understanding customer preferences and
purchasing patterns, companies can design effective marketing strategies that enhance customer satisfaction and boost sales. This study
examines how Atrtificial Intelligence impacts marketing strategies with special reference to Amazon online products.

Statement of the Problem

In the competitive e-commerce environment, businesses need innovative technologies to attract and retain customers. Artificial
Intelligence plays a major role in improving marketing strategies through data analysis, personalization, and automation. However,
many businesses still face challenges in understanding the effectiveness of Al in marketing activities. Therefore, this study aims to
analyze the impact of Artificial Intelligence on marketing strategies, particularly in relation to Amazon online products.

5. Objectives of the Study

To understand the concept of Artificial Intelligence in marketing.

To analyze the role of Al in improving marketing strategies.

To examine customer perception toward Al-based marketing used by Amazon.

To identify the benefits of Al in enhancing customer experience and sales performance.

Research Methodology

ResearchDesign

The study follows a descriptive research design.

Sources of Data

Primary Data — Collected through questionnaires from respondents.
Secondary Data — Collected from journals, websites, articles, and books.
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SampleSize

The study is based on responses from 50 respondents.
SamplinMethod

Convenience sampling method was used.

Tools for Analysis

Percentage analysis

Charts and tables

Periodofstudy

The study was conducted for two months.

Review of Literature

Several researchers have examined the role of Artificial Intelligence in marketing and e-commerce.

Haleem et al. (2022)

studied the applications of Avrtificial Intelligence in various industries and highlighted its importance in improving marketing efficiency
and decision-making.

Ruichen (2024)

conducted a case study on Al technology in marketing with reference to Amazon and found that Al improves product recommendations
and customer engagement.

Acatrinei (2025)

analyzed consumer perceptions of Al-based marketing and found that personalized marketing significantly improves customer
satisfaction.

Madanchian (2024)

studied the influence of Al on e-commerce performance and concluded that Al increases customer acquisition and conversion rates.
These studies show that Artificial Intelligence has a significant role in improving marketing strategies and enhancing customer
experiences.

Analysis and Interpretation

The collected data were analyzed using percentage analysis and presented through tables and charts.

The analysis shows that a majority of respondents are aware of Artificial Intelligence used in online shopping platforms. Many customers
agree that Al helps them receive personalized product recommendations based on their preferences.

The study also indicates that Al improves the shopping experience through quick search results, personalized advertisements, and
automated customer support. Most respondents believe that Al makes online shopping easier and more efficient.

Findings

Most respondents are aware of Artificial Intelligence used in e-commerce platforms.

Al helps in providing personalized product recommendations to customers.

Al improves customer satisfaction by offering quick and relevant suggestions.

Amazon effectively uses Al technology to enhance its marketing strategies.

Al increases efficiency in marketing and helps businesses understand customer behavior better.

Suggestions

Companies should invest more in Artificial Intelligence technologies to improve marketing efficiency.
Businesses should ensure data privacy and security while using Al for marketing.

Al tools should be continuously updated to provide accurate recommendations.

Companies should educate customers about Al benefits to build trust in online platforms.

Conclusion

The study concludes that Artificial Intelligence plays a vital role in modern marketing strategies. Al helps businesses analyze customer
data, personalize marketing campaigns, and improve customer engagement. In the case of Amazon, Al technologies such as
recommendation systems, chatbots, and predictive analytics significantly enhance customer experience and marketing performance.
Therefore, the use of Artificial Intelligence will continue to grow and shape the future of digital marketing in the e-commerce industry.
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