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ABSTRACT   

Cybersecurity awareness has become very important due to the rapid growth of internet usage and online 

transactions. Consumers widely use online platforms such as e-commerce websites, digital payments, and 

mobile applications for their daily activities. However, increasing cyber threats like phishing, hacking, 

identity theft, and data breaches create concerns about the safety of personal and financial information. 

This study aims to analyze the level of cybersecurity awareness among online consumers and examine its 

impact on their trust in digital platforms in Tirupur. The study is based on primary data collected through 

a survey method. The findings reveal that higher cybersecurity awareness increases consumer confidence 

and encourages safe online transactions. The study highlights the importance of improving cybersecurity 

knowledge to enhance consumer trust in online services.  

Keywords: Cybersecurity Awareness, Online Consumer Trust, Online Transactions, Digital Payment 

Security, Secure Websites, Cyber Threats, Data Privacy, Online Fraud Prevention.  

INTRODUCTION  

Cybersecurity awareness has become increasingly important with the rapid growth of internet usage and 

online transactions. Consumers widely use digital platforms such as e-commerce websites, online banking, 

and mobile applications for convenience and faster services. However, the rise in cyber threats like 

phishing, hacking, identity theft, and data breaches has created concerns about the safety of personal and 

financial information. Cybersecurity awareness helps consumers understand these risks and follow safe 

online practices. Higher awareness improves confidence and trust among users while performing digital 

transactions. Therefore, this study focuses on examining the level of cybersecurity awareness and its 

impact on online consumer trust with reference to Tirupur.  

REVIEW OF LITERATURE  

1. Hoffman et al. (1999) stated that security and privacy are important factors influencing online consumer 

trust and confidence in digital transactions.  

2. Jarvenpaa et al. (2000) found that awareness of website security and privacy protection increases 

consumer trust in e-commerce platforms.  

3. Hadlington (2017) concluded that cybersecurity awareness reduces risky online behaviour and improves 

trust in online services.   
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OBJECTIVES  

 To study the level of cybersecurity awareness among online consumers.    

 To identify common cyber threats faced by online consumers.    

 To examine the factors influencing online consumer trust    

RESEARCH METHEDOLOGY  

The study is based on both primary and secondary data. Primary data were collected from 100 respondents 

using a structured questionnaire through the convenience sampling method. Secondary data were collected 

from books, journals, and websites related to the study. The collected data were analysed using percentage 

analysis and descriptive statistics.   

Sampling Units:  

The sampling units consist of online consumers in Tiruppur who use digital platforms for transactions.  

Sampling Design:  

Convenience sampling method was used to select 100 respondents for the study through a structured 

questionnaire.  

DATA COLLECTION  

Data for the study were collected from both primary and secondary sources.  

Primary Data:  

Primary data were collected from 100 respondents using a structured questionnaire.  

Secondary Data:  

Secondary data were collected from books, journals, websites, and previous research studies related to 

cybersecurity awareness and online consumer trust.  

DATA INTREPRETATION  

 WEBSITE SAFETY CHECKING    

  

S.NO  
PARTICULARS    

NO. OF. 

RESPONDENT  PERCENTAGE  

1  
Security Symbol And HTTPS    

33  33%  

2  
Brand And Familiarity    

36  36%  

3  
Website Design    

13  13%  
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4  
Product Price    

18  18%  

  TOTAL    
100  100%  

INTERPRETATION    

Table 4.1.8. shows that 33% of the respondents consider security symbol and HTTPS, 36% consider brand 

and familiarity, 13% consider website design, and 18% consider product price.  

Thus, the majority of the respondents (36%) consider brand and familiarity.  

PAYMENT CONFIDENCE FACTOR  

S.NO    PARTICULARS    
NO. OF. 

RESPONDENT    
PERCENTAGE    

1    Security Features    46    46%    

2    Easy To Use    32    32%    

3    Cash Back Offers    18    18%    

4    App Design    4    4%    

    TOTAL    100    100%    

  

INTERPRETATION    

Table 4.1.14. shows that 46% of the respondents prefer security features, 32% prefer easy to use apps, 

18% prefer cash back offers, and 4% prefer app design. Thus, the majority of the respondents (46%) prefer 

security features.  

FINDINGS  

 The majority of respondents (36%) check brand and familiarity before making online transactions, 

showing preference for trusted websites.  

 The majority of respondents (46%) feel confident in online payments due to security features, indicating 

higher trust in digital platforms.  

SUGGESTION  

 Conduct cybersecurity awareness programs for consumers.  

 Improve website security indicators like HTTPS.  

 Banks should guide customers on safe digital payments.  

 Encourage checking website authenticity before transactions.  

 Promote strong passwords and two-factor authentication.  

 Avoid using public Wi-Fi for online transactions.  

 Government should create digital safety awareness campaigns.   

https://ijvra.org/


INTERNATIONAL JOURNAL OF VERSATILE RESEARCH AND ANALYSIS (IJVRA) 
© 2026 IJVRA | Volume 4, Issue 3, March 2026 | ISSN: 2984-8903 | IJVRA.ORG 

 

IJVRA2603750 International Journal of Versatile Research and Analysis (IJVRA) www.ijvra.org)  

 

765 

CONCLUSION  

The study on cybersecurity awareness and its impact on online consumer trust highlights the importance 

of consumer knowledge in ensuring safe participation in online transactions. The study found that most 

consumers are moderately to highly aware of cyber threats such as phishing, malware, identity theft, and 

online fraud, which positively influences their confidence in using digital platforms like e-commerce and 

online banking services. It also confirms that higher cybersecurity awareness leads to greater trust among 

consumers and encourages safer online behavior. Therefore, improving cybersecurity awareness through 

education programs and strong security measures by organizations is essential to reduce cyber risks, 

increase consumer confidence, and support the growth of a secure digital environment.  
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