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ABSTRACT 

In the modern era, environmental sustainability has become a major concern across all sectors, including 

banking. Green banking refers to environmentally responsible banking practices that aim to reduce 

carbon footprint through digital and paperless services. This study examines customer awareness, 

perception, and usage of green banking initiatives. The research is based on primary data collected from 

100 respondents using a structured questionnaire. The findings reveal that while a majority of customers 

are aware of green banking services, there are still challenges such as technical issues, lack of guidance, 

and security concerns. The study concludes that green banking is gaining acceptance, especially among 

younger users, but banks must improve awareness programs and technological infrastructure to ensure 

wider adoption. 
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INTRODUCTION 

Environmental sustainability has become a global priority due to increasing pollution and depletion of 

natural resources. The banking sector plays a significant role in promoting eco-friendly practices through 

green banking initiatives.Green banking involves practices such as online banking, mobile banking, e-

statements, and green loans that reduce paper usage and environmental impact. These services not only 

support sustainability but also enhance operational efficiency and customer convenience.Customer 

awareness and perception are critical for the success of green banking. Even though banks provide 

various digital services, their effectiveness depends on customer acceptance and usage. This study 

focuses on analyzing customer perception and awareness towards green banking initiatives. 

REVIEW OF  LITERATURE  

 Ajay Kumar2019This research analyzed the perception of bank customers towards ecofriendly 

banking practices.Customer perception 

 Akash Verma 2019 The study focused on the adoption of digital banking as a part of green banking 

initiatives. 

 Anil Singh 2018 The research evaluated the role of banks in promoting environmental 

sustainability through green banking. 

 Anita Gupta 2020 The study analyzed customer awareness of internet banking and mobile 

banking services.Digital banking  

 B.Rajesh2021The research focused on green banking products such as green loans andpaperless 

transactions.Green banking  
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OBJECTIVES OF THE STUDY 

 To identify various green banking initiatives offered by banks 

 To analyze customer perception towards green banking services 

 To study the level of awareness among customers 

RESEARCH METHODOLOGY 

Research Design:Descriptive Design 

Sampling Method: Convenience Sampling Method 

Sampling Size:100 respondents 

DATA COLLECTION : 

PRIMARY DATA 

Questonnarie (Google forms) 

SECONDARY DATA 

 

Aspects   N  Mean  

Std.  

Deviation  

I am awareness of 

green banking  

90  2 .71893  

It helps in reducing 

environmental 

pollution  

90  2 .49969  

I prefer using digital 

banking services  

90  2 .62371  

Awareness about 

green banking among 

customer  

90  4 1.07920  

Green banking 

services provided by 

bank  

90  2 .80951  

Valid N (listwise)  90      
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INTERPRETATION :  

        The above table shows the descriptive statistics of respondents on customers on green banking 

initiatives. The total number of respondents (N) is 90 for all the questions. The mean values range from 

2to 4, indicating the general opinion of the respondents towards green banking initiatives. The standard 

deviation values range from 0.49969 to 1.07920, which shows that there is a moderate variation in the 

responses of the respondents. Overall, the table indicates that respondents have a moderate level of 

awareness and perception towards green banking initiatives.  

Tools for Analysis: 

➢ Percentage analysis 

➢ Descriptive analysis  

DATA ANALYSIS 

 The total number of respondents (N) is 90 for all variables, ensuring consistency in data 

collection. 

 The mean values indicate that most respondents show a moderate level of awareness about green 

banking. 

 The standard deviation values show slight variation in responses, indicating similar opinions 

among respondents. 

 The highest mean score is for awareness about green banking among customers, showing better 

general awareness. 

 The lowest variation is seen in environmental pollution reduction, indicating strong agreement 

among respondents. 

FINDINGS : 

 Most respondents are aware of green banking initiatives. 

 Customers agree that green banking helps in reducing environmental pollution. 

 There is a positive preference for using digital banking services. 

 Banks are providing green banking services, but awareness can still be improved. 

 Overall perception towards green banking initiatives is positive among customers. 

SUGGESTIONS : 

 Banks should conduct awareness programs to educate customers about green banking. 

 Digital banking services should be made more user-friendly and accessible. 

 Banks should promote eco-friendly practices through campaigns and incentives. 

 More information about green services should be shared through social media and advertisements. 

 Government and banks should work together to increase awareness and adoption. 

CONCLUSION 

The study concludes that customers have a moderate to high awareness of green banking initiatives.Green 

banking is positively perceived as an environmentally friendly approach.Digital banking plays an 

important role in promoting green practices.There is still a need to improve awareness among all 

customer groups.Overall, green banking initiatives are effective and have a promising future. 
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