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Abstract 

Culinary tourism has emerged as a significant segment of tourism that connects travelers with local culture 

through food experiences. Rajasthan, known for its rich heritage and vibrant traditions, offers a unique 

culinary landscape that attracts both domestic and international tourists. This study explores Rajasthan as a 

culinary tourism destination with a specific focus on Jaipur city. The research analyzes local food 

experiences, tourist perceptions, and the role of traditional cuisine in enhancing tourism appeal. The study is 

based on secondary data collected from reputed journals, tourism reports, and academic literature. Findings 

reveal that authenticity, traditional preparation methods, street food culture, and festival foods significantly 

influence tourist satisfaction. The study concludes that culinary tourism in Jaipur has strong potential for 

sustainable development and destination branding. 
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Introduction 

Tourism has evolved beyond sightseeing to experiential travel, where food plays a central role in shaping 

tourist experiences. Culinary tourism, also known as food tourism, allows travelers to explore destinations 

through local cuisine, traditions, and food culture. Rajasthan, one of India’s most culturally rich states, is 

widely recognized for its heritage tourism, but its culinary dimension is equally significant. 

Jaipur, the capital city of Rajasthan, is a major tourist hub and part of India’s famous Golden Triangle 

circuit. It attracts a large number of domestic and international tourists every year due to its forts, palaces, 

and vibrant culture. Jaipur has developed as a key tourism center, receiving thousands of tourists daily and 

contributing significantly to the state’s tourism economy (ScienceDirect). 

Rajasthani cuisine is deeply rooted in the region’s climatic conditions, history, and cultural practices. Dishes 

like Dal Baati Churma, Ker Sangri, and Ghewar reflect the desert lifestyle and traditional cooking 

techniques. Food in Rajasthan is not just a necessity but a cultural expression that enhances the tourist 

experience. 

Culinary tourism in Rajasthan is gaining importance as it provides economic opportunities, promotes local 

culture, and strengthens destination branding. According to recent research, culinary tourism can 

https://ijvra.org/
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significantly contribute to socio-economic development and improve livelihood opportunities for local 

communities (Science Scholar). 

2. Literature Review 

Several studies have explored the role of culinary tourism in destination development and cultural 

representation. 

A study by Bhattacharya et al. (2020) highlighted that food is an integral part of cultural identity and plays a 

vital role in tourism experiences. Culinary tourism helps preserve traditions and strengthens social bonding 

among communities (IJTSRD). 

Research by Gupta et al. (2024) emphasized that food tourism significantly contributes to destination 

branding by creating memorable experiences for tourists. The study found that culinary experiences 

influence tourists’ perception and satisfaction levels (Indian Journal of Management). 

Another study on Rajasthan tourism indicated that the state is known not only for its heritage but also for its 

diverse cuisine, which enhances its attractiveness as a tourist destination (Granthaalayah Publication). 

Bhartwal et al. (2024) analyzed tourist preferences toward Rajasthani cuisine and found that both domestic 

and international tourists are highly attracted to traditional flavors and authentic food experiences (Atlantis 

Press). 

Recent research on festival foods in Rajasthan highlighted that traditional dishes like Ghewar and Malpua 

play a significant role in enhancing tourist engagement and cultural understanding (IJFMR). 

However, literature also suggests that culinary tourism in Rajasthan is still underexplored compared to other 

tourism segments, and more focused studies are needed to understand tourist experiences and satisfaction 

(IJFMR). 

3. Objectives of the Study 

1. To explore Rajasthan as a culinary tourism destination. 

2. To analyze local food experiences of tourists in Jaipur city. 

3. To study the impact of traditional cuisine on tourist satisfaction. 

4. To examine the role of culinary tourism in destination branding. 

5. To identify challenges and opportunities in promoting culinary tourism in Jaipur. 

4. Research Methodology 

This study is based on secondary data analysis. Data has been collected from: 

 Peer-reviewed journals 

 Tourism research papers 

 Government tourism reports 

 Academic publications 

https://ijvra.org/
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The study follows a descriptive and analytical approach to understand culinary tourism trends in Jaipur. 

5. Analysis and Interpretation 

5.1 Importance of Local Cuisine in Tourism 

Local cuisine plays a crucial role in enhancing the tourist experience. Tourists often seek authentic food 

experiences that reflect the culture and traditions of a destination. In Jaipur, food markets, street vendors, 

and traditional restaurants offer a wide variety of local dishes. 

Research shows that authenticity and traditional preparation methods significantly influence tourist 

satisfaction and loyalty (IJFMR). 

5.2 Tourist Preferences and Food Experience 

Tourists visiting Jaipur show a strong preference for: 

 Traditional dishes (Dal Baati Churma, Gatte ki Sabzi) 

 Street food (Pyaaz Kachori, Mirchi Vada) 

 Sweets (Ghewar, Mawa Kachori) 

Studies indicate that international tourists are attracted to the uniqueness and heritage value of Rajasthani 

cuisine, while domestic tourists have emotional and cultural connections with these foods (IJFMR). 

5.3 Role of Street Food in Culinary Tourism 

Street food is one of the most important aspects of Jaipur’s culinary tourism. It provides affordable, 

authentic, and diverse food experiences. 

Places like local markets and food streets contribute significantly to tourism by offering real cultural 

exposure. Street food also supports small vendors and contributes to the local economy. 

5.4 Culinary Tourism and Destination Branding 

Culinary tourism plays a key role in shaping the image of a destination. Food experiences create lasting 

memories and influence tourists’ perception. 

Studies suggest that food tourism is an effective tool for destination branding and can enhance tourist 

satisfaction and revisit intentions (Indian Journal of Management). 

5.5 Economic and Cultural Impact 

Culinary tourism contributes to: 

 Employment generation 

 Promotion of local agriculture 

 Preservation of traditional recipes 

https://ijvra.org/
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 Growth of small-scale food businesses 

5.6 Challenges in Culinary Tourism 

Despite its potential, culinary tourism in Jaipur faces several challenges: 

 Lack of proper hygiene in street food 

 Limited promotion of local cuisine 

 Standardization issues 

 Insufficient infrastructure 

Addressing these challenges can enhance the overall tourist experience. 

Conclusion 

Rajasthan, particularly Jaipur, has immense potential as a culinary tourism destination. The city offers a rich 

variety of traditional foods that reflect its cultural heritage and history. Local food experiences play a 

significant role in attracting tourists and enhancing their satisfaction. 

The study concludes that culinary tourism can be a powerful tool for destination branding and economic 

development. Promoting authentic food experiences, improving hygiene standards, and organizing food 

festivals can further strengthen Jaipur’s position as a culinary tourism hub. 

Future research can focus on primary data collection to gain deeper insights into tourist behavior and 

preferences. 
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